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NEW DELHI: Pulp Strategy Communications has won the
mandate for the activation and digital media for the Italian
coffee major Lavazza after a multi-agency pitch.

Barista Lavazza had called for a pitch a few weeks back and
several agencies took part in the process. Pulp Strategy’s Delhi
office will handle the account. The agency's mandate includes

overseeing the brand's digital and social media strategy, media buying, and planning across
all digital and interactive channels. In addition to this strategic planning for activation at
retail is also a part of the AOR.

Barista lavazza traces its roots back to the old coffee houses in Italy – the hotbeds of
poetry, love, music, writing, revolution and of course, fine coffee. Offering alternative
options and pleasures of coffee to millions, the chain is also revolutionizing the coffee
drinking experience in most Indian cities.

Barista Lavazza has managed to capture the loyalties of many elevating the experience of
coffee to a lifestyle. Its leadership position can be attributed to a remarkable expertise in
specialty coffee coupled with a sound technical competence, an ever-evolving delightful
retail experience.

Commenting on this account win, Ambika Sharma, managing
director and CEO, Pulp Strategy Communications, said, “Being
chosen as the digital AOR by Lavazza India is a matter of honour
and pride for us at Pulp Strategy. Lavazza India has big plans
towards quality and leadership position in the Café business in
India and we are excited to partner them in fulfilling that goal.
Our biggest strength is a talented team and a holistic integrated
approach, which understands the sensibilities of the brand as
well as the nuances of retail and social media”

 

Also read:

Pulp Strategy Communications shines as 'Agency of the Year' at the 'Global Awards for
Brand Excellence' 

Comments
Show/Hide Comment form

 

Latest News

Kinetic launches 'Moving World India' – An insights study on shifts in Indian
consumers' lifestyle and environment
Pulp Strategy Communications wins the activation and digital business of Barista
Lavazza India
Food Corporation of India to empanel advertising agencies
International: Tic Tac erects interactive billboard in Times Square



2/29/12 n2m - News - Pulp Strategy Communications wins the activation and digital business of Barista Lav…

2/2www.network2media.com/index.php?option=com_content&view=article&id=7187:pulp-strategy-com…

Top

Campaigns| Corporate Briefs| Events| Jobs Zone| Case Studies| Poll

Home About Us Privacy Policy Terms of Use Advertise With Us Site Map Contact Us Copyright@network2media.com 2012-13.

Designed, Developed & Hosted by 

International: Tic Tac erects interactive billboard in Times Square
CCDU, Rajasthan invites bids for 249 hoardings
KSRTC offers 2-yr ad-rights on 200 buses

Most Read News

Adz Edge unveils glamorous outdoor campaign with Katrina Kaif for Titan 'RAGA'
Mudra Max-OOH creates high impact visibility for the Hindustan Times Leadership
Summit
Milestone Brandcom builds exotic outdoor presence for Switzerland Tourism
Mediascope Publicitas OOH creates larger-than-life impact for HDFC Bank in Dubai
Adz Edge weaves intricate outdoor campaign for 'Titan RAGA Weaves'


