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Pulp Strategy Communications bags the Digital business pitch for Barista Lavazza India 
Posted by Adgully Bureau | March 3rd, 2012 at 6:33 am

-

Pulp Strategy Communications has won the mandate for the Digital Media and Activation for the Italian coffee major Lavazza after a
multi-agency pitch.

Barista Lavazza had called for a pitch a few weeks back and several agencies took part in the process. Pulp Strategy’s Delhi Office
will handle the account. The agency’s mandate includes overseeing the brand’s Digital and Social media strategy, media buying, and
planning across all digital and interactive channels. In addition to this strategic planning for activation at retail is also a part of the
AOR.

Barista lavazza traces its roots back to the old coffee houses in Italy – the hotbeds of poetry, love, music, writing, revolution and of
course, fine coffee. Offering alternative options and pleasures of coffee to millions, the chain is also revolutionizing the coffee drinking
experience in most Indian cities.

Barista Lavazza has managed to capture the loyalties of many elevating the experience of coffee to a lifestyle. Its leadership position
can be attributed to a remarkable expertise in specialty coffee coupled with a sound technical competence, an ever-evolving delightful
retail experience,.

Ambika Sharma Managing Director & CEO Pulp Strategy Communications said “Being chosen as the Digital AOR by Lavazza India
is a matter of honor and pride for us at Pulp Strategy. Lavazza India has big plans towards quality and leadership position in the Café
Business in India and we are excited to partner them in fulfilling that goal. Our biggest strength is a talented team and a holistic
integrated approach, which understands the sensibilities of the brand as well as the Nuances of retail and social media”

Comments Off

GoaFest 2011



3/10/12 Pulp Strategy Communications bags the Digital business pitch for Barista Lavazza India | Latest Ne…

2/3adgully.com/…/pulp-strategy-communications-bags-the-digital-business-pitch-for-barista-lavazza-i…

| Categories: Advertising, Agency, Digital, Media
Comments are closed.

Subscribe Adgully on your mailbox
Put your email id here for eg abc@gmail.com

 Subscribe Adgully on your mobile
Put your mobile no. here for eg 9820098200

 

LAKME FASHION WEEK
SUMMER/RESORT 2012: James
Ferreira's show was inspired by
the city of Mumbai
Showing a dramatic collection for
Summer/Resort 2012 featuring 48
garments at Lakmé Fashion
Week; James Ferreira was
inspired by the city of Mumbai and
its life. Choosing dark stormy
colours

 

 

Read now: In an exclusive
interaction with Adgully, Rajiv
Mishra, CEO, LokSabha TV talks
about the growth plans, focus area
and the challenges faced by the
channel as a public broadcaster in
the country. Excerpts:
February 21st, 2012

Telly Talks - Progressive to Regressive to
Progressive..??
Read now: While 'saas - bahu' serials have taken
a back seat, television now has a 'Bade Acche
Lagte Hai', 'Maryada - Lekin Kab Tak', Punar
Vivah, Kya Hua Tera Vada, Hitler Didi and Afsar
Bitiya to cater to the continually altering taste's
of its audiences. Adgully caught-up with a few
industry experts to know more about this
interesting shift in trend...
February 14th, 2012
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