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These will now attract service tax; print media continues to be exempt from paying service tax.

Keeping in line with Prime Minister Narendra Modi's thrust on digital media, the Budget for FY15 offers a slew of initiatives for the
medium. While Finance Minister Arun Jaitley set aside Rs 500 crore for National Rural Internet and Technology Mission and
proposed the development of a National Centre for Excellence in Animation, Gaming and Special Effects, he also brought digital
advertising back under the ambit of service tax.

Since April 2012, online advertising (including mobile advertising) was included in the negative list and was exempt from service
tax, which is at 12.36 per cent.

However, sale of advertising space in print media continues to be exempt from service tax. The move is in line with the intention
to increase the service tax base. The digital advertising segment has been growing at an average rate of 40 per cent over the
past three years. According to the FICCI KPMG Media and Entertainment Report 2014, the Rs 3,000-crore sector grew 38.7 per
centin 2013 - the fastest pace of growth in media.

The direct impact of the move will be reduction in the margins earned by web-based businesses. Currently, mobile and internet
advertising is one of the most cost-efficient mediums and many websites depend heavily on advertising as a source of revenue.
On the advertisers' side, the bigger advertisers might not be so heavily impacted, but those with smaller budgets for advertising
and marketing will find it costlier to market their products and services.

Neeraj Roy, managing director and CEO, Hungama Digital Media Entertainment, says: "Whilst it is very encouraging to see the
government giving more attention to the internet and support of animation and gaming, | view the initial allocations as a small
step in the right direction. The aspect of bringing back online advertising into the service tax ambit, whilst it is still a fledgling
segment, is a conflicting action and not a welcome move."

Ambika Sharma, founder and managing director, Pulp Strategy Communications, says, "this decision is certain to significantly
influence the usable budget allocation for mobile advertising initiatives and spends will be impacted. While this medium is
certain to augment further, now with the service tax applicability may influence and witness some dip." Apart from this, the Budget
proposed Rs 100 crore each for rolling out a new television channel to address the needs of farmers (Kisan TV) and to set up
600 community radio stations across the country. The Budget also provided for a 24x7 channel for North East by the name Arun
Prabha.

Sports infrastructure found place in this year's Budget. Rs 200 crore was allocated for the development of indoor and outdoor
stadia in J&K, Rs 100 crore for a sports academy in Manipal and another Rs 100 crore towards training for the Asian and

Commonwealth Games. The Budget also proposed that Film and Television Institute of India, Pune and Satyajit Ray Institute,
Kolkata are to be accorded institutes of national importance status and a world-class convention centre be developed in Goa.
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